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1. Write short notes on the following : 2½×4=10

(a) Content collaboration

(b) Cinemagraph

(c) Extreme marketing

(d) Humanized brands

2. Briefly enumerate some key moments of

Indian advertising history. 11¼
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Or

What are the various advertising appeals

available for advertisers today?

3. What are some of the key features of mobile

advertising? 11¼

Or

Enumerate some key aspects associated with

digital video advertising.

4. Write an essay on public opinion and the

stakeholder system. 11¼

Or

Enumerate some key points to remember

while organizing a press conference.

5. What is the difference between public

relations and corporate communication? 11¼

Or

List some damage control strategies that can

be employed for organizations, etc.
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